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Total Reach per Potential Juror, 1/7/2021-11/2/2023

58,005

31,689 I B 30,544 30,947 30,924
us

Washington, DC Metro FL Middle Florida Dakotas
D.C. District




Converting “Reach” into “Viewership” can be complicated based on the type of mediq, time
of day, day of week, and many other factors. For the purposes of this study, an average of
2.5% of “Reach” is considered to be influential to a potential juror*. Thatis, it is the average

number of mentions that a potential juror may have viewed or read. To be clear that this s
not “viewership”, the term “media influence” is used.

Executive The media influence in D.C. is 82%
Summary TOTAL Weshingron, e higher than the US average.
State D.C. DC Metro | District | Florida Dakotas
Total Medi TMI (est) in MM 150,642 2,788 5,926 10,651
orariHiedid er Potential Juror
nuence A 1;‘2; e e 72 The average potential juror has likely

been exposed to 792 media mentions
since January 6, 2021. In Washington
D.C., itis 1,450.

* This percentage is used by PR agencies to calculate the advertising value of earned media, as provided by Meltwater.
WatchPost
ANALYTICS .

Proprietary Work of Watchpost Analytics, LLC.



The presence of local media is much higher in Washington, D.C. than elsewhere. Most news
about January 6 has come from national media. In addition, local media in many parts of
the country include syndicated national stories, so even “local media” includes national

news and articles.

Beyond the national coverage, the local media in Washington, D.C. has had extensive

Executive
Summary

TMI (est) in MM
Total Media

Per Potential Juror
Influence

Index

LMl (est) in MM
% Local

Per Potential Juror

Local Media
Influence

Index

‘/// '/// patenhost

150,642

55

16,781
11%
88

12

1,451
100

317

51%

747
100

influence when it comes to January 6.

All Search Terms

TOTAL FL
Washington, Middle
State D.C. DC Metro | District | Florida Dakotas

2,788 5,926
58 53
464 463
17% 8%
141 60
19 8

10,651

53

959

9%

70

53

58
9%
69

Local mediain D.C. for Jan 6 accounts
for 51% of total media influence,
compared to 11% nationally.

The average potential juror has likely
been exposed to 88 local media
mentions since January 6, 20217. In
Washington D.C., it is 746.

Proprietary Work of Watchpost Analytics, LLC.
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4,500,000 us Washington, D.C. FL Middle District

S u m m a. r‘ y 4,000,000 Dakotas DC Metro
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S

Washington,
D.C.

% diff

S

Washington,
D.C.

% diff




Washington, FL Middle
us D.C. DC Metro District Florida Dakotas

Executive

Insurrection Per Potential Juror 463 787 480 442 448 448

S ummar y Index to DC 59 100 61 56 57 57
Seditious Conspirac Per Potential Juror 57 84 59 57 58 56
e Index to DC 68 100 70 68 69 67

House Select Committee Per Potential Juror 98 124 100 96 97 97
Index to DC 79 100 81 77 78 78

Enrique Tarrio Per Potential Juror 26 44 27 26 27 26

9 Index to DC 60 100 62 60 62 59

Y-
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Washington, FL Middle
us D.C. DC Metro District Florida | Dakotas
Insurrection Per Potential Juror 65 389 82 44 50 50
Index to DC 17 100 21 11 13 13
Seditious Conspirac Per Potential Juror 5 32 7 5 6 4
e Index to DC 16 100 21 16 18 14
House Select Committee Per Potential Juror 3 30 6 2 3 3
Index to DC 12 100 19 6 9 9
Enrique Tarrio Per Potential Juror 3 21 4 3 4 3
4 Index to DC 16 100 20 16 20 13
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Watchpost Analytics LLC. is a marketing analytics firm focused on identifying and
understanding audiences for consumer marketers, non-profits, and business-to-business
companies to improve the effectiveness and efficiencies of their marketing, customer service,
and fundraising. This also includes database management, data sciences and predictive
modeling, and marketing deployment through multiple marketing channels.

Brad Rukstales, Chief Executive Officer

B.S., Economics/Political Science, Indiana University
MBA, Corporate Strategy/Finance, The University of Michigan

Brad is a businessman, entrepreneur, data scientist, marketing consultant, and philanthropist. His career spans over 30
years, starting as a statistician and data consultant. Brad then moved to the marketing and advertising world, working for
the largest digital marketing agency (part of Omnicom), and serving as EVP and COO for their analytics division, InfoWorks.
During this time, he authored both peer-reviewed and industry articles, and guest lectured at several midwestern
universities.

In 2002 Brad founded CAC Group, a customer analytics consultancy. CAC Group, later Cogensia, grew into one of the
largest independent customer analytics and marketing firms in the U.S., with more than 40 employees, and several offices
around the country. Cogensia brought big data analytics and consumer data into the hands of digital marketers.

His leadership has included head of the Digital Marketing Association’s analytics council, serving on the board of local
Chicago marketing associations, and national marketing award councils. Cogensia won the prestigious “Presidents Award”
for cross-channel marketing from the Chicago Association of Direct Marketing.

Beyond his business and analytic work, Brad has served as the president of his church congregation. He also built a non-
profit foundation, which has worked around the world, including micro-lending in South Africa, helping an orphanage in
India, and fulfilling many needs in his local community.

12
Proprietary Work of Watchpost Analytics, LLC.
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Analytic
Framework
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There are five core steps to conducting this analysis. Each step
has specific actions and decisions to ensure data integrity:

Media Data Collection

* Focuson
nation-wide

coverage (local

/ national)

« Multi-channel:
o TV
o Online

o Print
o Radio

« Estimate of
media reach

» Use of search
terms to find

relevant topics

Data Assessment

» Evaluation of:

o Media types

o National vs
local
coverage

o Correctness
and rele-
vancy of
metrics

+ Assignment of

geography via

business rules

o Local

o Nat'l, by
adult
population

Media Influence
Metric Design

» Convert “reach”

into media
influence

« Identify special

cases and
outliers for

treatment (ex.
US House of

Representatives)

Geographic
Reporting

« Calculate

media influence

per potential

juror for each
search term:

o Geographic
dispersion
calculation
from media
source and
potential jury
pool by state

o Voter records
by state to
establish jury
pool

Proprietary Work of Watchpost Analytics, LLC.

Insights and

Recommendations

» Analyze and

review
geographic
differences
among search
terms

Assess the
scaling of
results (2x or
10x)

Findings for
appropriate use
of information
for Change of
Venue (yes/no +
context)

13



Media Data Collection

Methodology:

Media Data
Collection

Date “Hit sentence”
Headline Keywords / Key phrases
URL Social Media Shares

Source Language

Influencer/Writer Reach
Country/State/City

W



Media Data Collection Data Assessment Med|a_|nf|ue_nce Geogra;_)hlc Insights anq
Metric Design Reporting Recommendations

Methodology:

Data
Assessment
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Media Data Collection Data Assessment Med|a_|nf|ue_nce Geogra;_)hlc Insights anq
Metric Design Reporting Recommendations

Methodology:

Data
Assessment
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Media Influence Geographic Insights and

Media Data Collection Data Assessment Metric Design Reporting Recommendations

Methodology:

Data
Assessment

Number of Keywords Matched

Number of Mentions

40
Number of Relevant Keywords in Mention

‘///'/// Hatchpost




. . Media Influence Geographic Insights and
Media Data Collection ata Assessmen Metric Design Reporting Recommendations

Methodology:
Media
Influence
Metric
Design
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Methodology:

Meltwater
Selections

Search Key Title Full Search
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All Search Terms

FL
Washington, Middle
State usS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
00 S
Local Media
Influence
00 9 S 9
Washington, D.C. 100 Washington, D.C. 100
Missouri 59 Missouri 20
New York 59 New York 20
California Y) California 17
Washington 56 Washington 15




All Search Terms All Search Terms
FL FL
Washington, Middle Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media Total Media
Influence Influence
00 0 4 44 44 9 00 6 8 8 8
Local Media Local Media
Influence Influence
00 0 8 0 0 00 8 8 8
Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100
A 1 1 S e a P C h New York 55 New York 28 Missouri 62 Missouri 16
T e r\ m S Missouri 53 Missouri 2 California (] California 16
Texas 51 Texas 2 New York 61 New York 15
Washington 51 Washington 21 Nevada 56 Nevada 14
AllSearch Terms
State us |Washington, | DC Metro FL | Florida |Dakotas |
Total Media
Influence
00 6 8 L
£
) 250
Local Media
200
Influence
150
0 00 9 9
100
50 29
0
Washington, D.C. 100 Washington, D.C. 100 us Washington, D.C. DC Metro FL Middle District Florida DEITEN
2021 2022 2023
Missouri 61 Missouri 18
California 59 California 14
Colorado 59 Colorado 13
Minnesota 59 Minnesota 13
WatchPost
ANALYTICS
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All Search
Terms

WatchPost

Reach and Influence
Calculations us

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

8,265,693
31,689
6,026,655
31,689
150,666
792
2,378,212
9,118
1,733,994
9,118
43,350
228
3,955,067
15,163
2,883,705
15,163
72,093
379
1,932,414
7,409
1,408,955
7,409
35,224
185

Washington,
D.C.

31,748
58,005
24,623
58,005
616
1,450
10,604
19,374
8,224
19,374

484
14,074
25,714
10,915
25,714
273
643
7,070
12,918
5,484
12,918
137

323

DC Metro

143,733

33,781

111,476

33,781
2,787
845
41,463
9,745
32,158
9,745
804
244
68,804
16,171
53,363
16,171
1,334
404
33,466
7,865
25,956
7,865
649
197

FL Middle
District

309,063
30,544
236,950
30,544
5,924
764

150,169
14,841
115,130
14,841
2,878
371
74,473
7,360
57,096
7,360
1,427
184

Florida

555,445
30,947
425,918
30,947
10,648
774
153,003
8,525
117,324
8,525
2,933
213
268,535
14,961
205,914
14,961
5,148
374
133,907
7,461
102,680
7,461
2,567
187

Dakotas

19,244
14,951
12,497
14,951
312
374

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

us

3,530
671,329
3,530
16,783
88.2
463,606
1,777
338,023
1,777
8,451
44.4
297,729
1,141
217,079
1,141
5,427
28.5
159,408
611
116,227
611
2,906
15.3

Washington,
D.C.

16,336
29,846
12,670
29,846
317
746.2
6,586
12,034
5,108
12,034
128
300.8
6,399
11,692
4,963
11,692
124
292.3




Capitol
Attack

WAl

Capitol Attack

TOTAL FL

Washington, Middle
State D.C. DC Metro | District | Florida |Dakotas
TMI (est) in MM 1,546 94

Total Media

Per Potential Juror 114 158 112 112 112
Influence
Index 72 100 73 71 71 71
LMl (est) in MM 1,936 23 37 62 117 7
Local Media % Local 9% 34% 10% 7% 8% 8%
Influence Per Potential Juror 10 55 11 8 9 9
Index 19 100 21 15 16 16

Total Media Influence Local Media Influence

1

Proprietary Work of Watchpost Analytics, LLC.
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Capitol Attack

FL
Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
00 8 60
Local Media
Influence
00 6
Washington, D.C. 100 Washington, D.C. 100
Missouri 79 Missouri 57
New York 72 New York 42
Ilinois 66 Ilinois 30
Texas 66 Texas 30
Capitol Attack
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
00 6 4
Local Media
Influence
00 4
Washington, D.C. 100 Washington, D.C. 100
Missouri 83 Missouri 46
Colorado 79 Colorado 36
West Virginia 78 West Virginia 32
Nevada 78 Nevada 31

Capitol Attack
FL
Washington, Middle
State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
6 00 6 6 6
Local Media
Influence
00
Washington, D.C. 100 Washington, D.C. 100

Missouri 79 Missouri 27
Wisconsin 78 Wisconsin 23

California 78 California 22

Nevada 74 Nevada 21

30
25
20
15
10

5

0

Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
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Reach and Influence Washington, FL Middle Reach and Influence Washington, FL Middle
Calculations us D.C. DC Metro | District Florida Dakotas Calculations us D.C. DC Metro District Florida Dakotas

Raw Reach (MM) 1,188,734 Raw Reach (MM) 106,226
Per Adult 4,557 Per Adult 407
Reach to Potential Jurors (MM) 866,726 Reach to Potential Jurors (MM) 77,451
Raw Reach per Potential Juror 4,557 Raw Reach per Potential Juror 407
Media Influence (Est exposure) 21,668 Media Influence (Est exposure) 1,936
Media Infl Per Potential Juror 114 Media Infl Per Potential Juror 10.2
Raw Reach (MM) 285,241 Raw Reach (MM)
Per Adult 1,094 Per Adult
Reach to Potential Jurors (MM) 207,974 Reach to Potential Jurors (MM)
Raw Reach per Potential Juror 1,094 Raw Reach per Potential Juror
Media Influence (Est exposure) 5,199 Media Influence (Est exposure)
Media Infl Per Potential Juror 27 Media Infl Per Potential Juror
Raw Reach (MM) 676,988 1,862 Raw Reach (MM)
Per Adult 2,595 3,403 Per Adult
Reach to Potential Jurors (MM) 493,603 1,444 Reach to Potential Jurors (MM)
Raw Reach per Potential Juror 2,595 3,403 Raw Reach per Potential Juror
Media Influence (Est exposure) 12,340 36 Media Influence (Est exposure)
Media Infl Per Potential Juror 65 85 Media Infl Per Potential Juror
Raw Reach (MM) 226,505 15,697 Raw Reach (MM) 22,309
Per Adult 868 875 Per Adult 86
Reach to Potential Jurors (MM) 165,148 12,037 Reach to Potential Jurors (MM) 16,266
Raw Reach per Potential Juror 868 875 Raw Reach per Potential Juror 86
Media Influence (Est exposure) 4,129 301 Media Influence (Est exposure) 407
Media Infl Per Potential Juror 22 22 Media Infl Per Potential Juror 2.1
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Insurrection
FL
Washington, Middle
State usS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
9 00 6 6
Insurrection
Local Media
Influence
00
Washington, D.C. 100 Washington, D.C. 100
New York 65 New York pL)
Missouri 64 Missouri 28
California 62 California pL
Montana 62 Montana 22
WatchPost
ANALYTICS



Insurrection

Y-

Insurrection

Insurrection
FL
Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
00 48 49 0]
Local Media
Influence
00 4
Washington, D.C. 100 Washington, D.C. 100
New York 64 New York 37
Missouri 60 Missouri 31
Nebraska 59 Nebraska 28
Montana 58 Montana 28
Insurrection
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
00 9 6 6
Local Media
Influence
00 8
Washington, D.C. 100 Washington, D.C. 100
Missouri 62 Missouri 22
California 59 California 17
Minnesota 59 Minnesota 16
Colorado 58 Colorado 15

FL
Washington, Middle
State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
66 00 68 64 6 64
Local Media
Influence
00 4
Washington, D.C. 100 Washington, D.C. 100
New York 71 New York 28
Missouri 71 Missouri 28
California 70 California 26
Nevada 62 Nevada 26
200
180
Y
140 - 12
120
100
80
60
40
20 — -
0
us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
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us Washington, D.C. FL Middle District
g 4,000,000 :
5,000,000 _ Dakotas DC Metro —— Florida
Dakotas DC Metro ——Florida 3,500,000
4,000,000 3,000,000
2,500,000
3,000,000
2,000,000
2,000,000 1,500,000
1,000,000
1,000,000
S W
1/4/2023 2/4/2023  3/4/2023 4/4/2023 5/4/2023 6/4/2023 7/4/2023 8/4/2023 9/4/2023 10/4/2023 1/4/2023 2/42023  3/4/2023 4/4/2023 5/4/2023 6/4/2023 7/4/2023 8/4/2023 9/4/2023 10/4/2023




Insurrection

W

WatchPost

ANALYTICS

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

Reach and Influence
Calculations us

4,832,587
18,527
3,523,520
18,527
88,088
463
1,783,068
6,836
1,300,065
6,836
32,502
171
2,132,595
8,176
1,554,910
8,176
38,873
204
916,924
3,515
668,545
3,515
16,714
88

Washington,
D.C.

7,048
12,878
5,467
12,878
137
322
6,764
12,358
5,246
12,358
131
309
3,408
6,226
2,643
6,226
66
156

DC Metro

81,696
19,201
63,361
19,201
1,584
480

15,732
3,698
12,202
3,698
305

92

FL Middle
District

178,712
17,662
137,014
17,662
3,425
442

35,341
3,493
27,095
3,493
677
87

Florida

321,905
17,935
246,838
17,935
6,171
448
114,382
6,373
87,709
6,373
2,193
159
143,766
8,010
110,240
8,010
2,756
200
63,757
3,552
48,889
3,552
1,222
89

Dakotas

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

us

680,314
2,608
496,028
2,608
12,401
65.2
363,449
1,393
264,996
1,393
6,625
34.8
223,441
857
162,915
857
4,073
214
93,424
358
68,117
358
1,703
9.0

Washington,
D.C.

8,507
15,543
6,598
15,543
165
388.6

DC Metro

FL Middle
District

Florida

Dakotas




1/6/2021
FL
Washington, Middle
State S D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
/ 00 48 40 40 40
1/6/2021
Local Media
Influence
00 4
Washington, D.C. 100 Washington, D.C. 100
Missouri 42 Missouri 4
New York 42 New York 4
Colorado 41 Colorado 3
Nebraska 41 Nebraska 3
WatchPost
ANALYTICS



1/6/2021 1/6/2021
FL FL
Washington, Middle Washington, Middle
State uUs D.C. DC Metro | District | Florida |Dakotas State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media Total Media
Influence Influence
0 00 9 o o) o) 4 00 44 44 44
Local Media Local Media
Influence Influence
00 4 00 4
Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100
1 / 6 / 2 0 2 1 New York 2 New York 8 Nebraska 46 Nebraska 4
Illinois 2 \llinois 6 Missouri 46 Missouri 4
Utah 2 Utah 6 North Carolina North Carolina 4
Michigan 22 Michigan 3 Oregon 41 Oregon 3
1/6/2021
State us |Washington,| DCMetro|  FL | Florida |Dakotas |
Total Media
Influence
00 0 0 0 60
120
) 100
Local Media
80
Influence
60
00 4
)
20
0
Washington, D.C. 100 Washington, D.C. 100 us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
Missouri 53 Missouri 6
Colorado 52 Colorado 5
Oregon 51 Oregon 3
Wisconsin 51 Wisconsin 3
WatchPost
ANALYTICS




1/6/2021

W

WatchPost

ANALYTICS
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1/6/2021

WatchPost

W

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror

Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror

Media Influence (Est exposure)
Media Infl Per Potential Juror

Washington,
D.C.

us

1,741,222
6,676
1,269,554
6,676
31,739
167
189,967
728
138,508
728
3,463

18
1,009,419
3,870
735,985
3,870
18,400
97
541,835
2,077
395,061
2,077
9,877

52

DC Metro

33,506
7,875
25,987
7,875
650
197

9,907
2,328
7,683
2,328
192
58

FL Middle
District

Florida

118,385
6,596
90,778
6,596
2,269
165

20,833 37,188
2,059 2,072
15,972 28,516
2,059 2,072
399 713

51 52

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror




Domestic Terrorism

FL
Washington, Middle
State UsS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
O 9 . . . 00 00 O
Domestic
Terrorism Local Media
Influence
0 00 4 4 O
Washington, D.C. 100 Washington, D.C. 100
Missouri 75 Missouri 35
New York 72 New York 29
California 72 California 27
Washington 71 Washington 26

W

WatchPost

ANALYTICS




Domestic
Terrorism

W

WatchPost

ANALYTICS

Domestic Terrorism

Domestic Terrorism

FL
Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
6 00 6 6 8
Local Media
Influence
0 00 4 6
Washington, D.C. 100 Washington, D.C. 100
Missouri 71 Missouri 42
Montana 66 Montana 31
Ilinois 66 Ilinois 31
Washington 65 Washington 30
Domestic Terrorism
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
68 00 6 68 6
Local Media
Influence
00 4 4 8
Washington, D.C. 100 Washington, D.C. 100
Georgia 72 Georgia 25
Missouri 71 Missouri 24
California 71 California 23
New York 70 New York 19

FL
Washington, Middle
State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
00 9 8
Local Media
Influence
00 8 4
Washington, D.C. 100 Washington, D.C. 100
New York 82 New York 36
South Dakota South Dakota 32
California California 31
Missouri 71 Missouri 31
16
14
12
10
8
6
4
DR B
0
us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023




Domestic
Terrorism

W o

1,400,000 1,200,000
us Washington, D.C. FL Middle District us Washington, D.C. FL Middle District
1,200,000
o 1,000,000 :
Dakotas DC Metro ——Florida - Dakotas DC Metro —— Florida
1,000,000
800,000
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400,000
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200,000 200,000
1/6/2021  2/6/2021 3/6/2021  4/6/2021  5/6/2021  6/6/2021  7/6/2021  8/6/2021  9/6/2021 10/6/2021 11/6/2021 12/6/2021 1/6/2021  2/6/2021 3/6/2021  4/6/2021  5/6/2021  6/6/2021  7/6/2021  8/6/2021  9/6/2021 10/6/2021 11/6/2021 12/6/2021
1,400,000 800,000
us Washington, D.C. FL Middle District us Washington, D.C. FL Middle District
700,000
S Dakot: DC Met Florid:
—— Flori akotas etro ——Florida
Dakotas DC Metro Florida 600,000
1,000,000
500,000
800,000
400,000
600,000
300,000
400,000 200,000
200,000 M 100,000
1/5/2022  2/5/2022 3/5/2022  4/5/2022  5/5/2022  6/5/2022  7/5/2022  8/5/2022  9/5/2022 10/5/2022 11/5/2022 12/5/2022 1/5/2022  2/5/2022 3/5/2022  4/5/2022  5/5/2022  6/5/2022  7/5/2022  8/5/2022  9/5/2022 10/5/2022 11/5/2022 12/5/2022
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800,000
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200,000 £o0.000
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Domestic
Terrorism

W o

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

FL Middle
District

Washington,
D.C.

us DC Metro

485,531
1,861
354,009
1,861
8,850
47
171,573
658
125,097
658
3,127
16
202,306
776
147,505
776
3,688
19
111,652
428
81,408
428

Florida

13,556
755
10,395
755
260

19

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror




White Supremacy
FL
Washington, Middle
State UsS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
66 00 69 04 04 O
White
Supremacist
Local Media
Influence
00
Washington, D.C. 100 Washington, D.C. 100
New York 71 New York 28
California 70 California 27
Missouri 69 Missouri 23
Washington 69 Washington 23
WatchPost
ANALYTICS



White

Supremacist

W

WatchPost

ANALYTICS

White Supremacy White Supremacy
FL FL
Woashington, Middle Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media Total Media
Influence Influence
00 4 46 4 4 00 o)
Local Media Local Media
Influence Influence
00 9 00 9
Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100
New York 60 New York 32 California 75 California 25
ToEs 57 Texas 27 New York 75 New York 23
Washington 56 Washington 26 Missouri 74 Missouri 22
California 56 California 26 Minnesota 69 Minnesota 20
White Supremacy
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
00 8 6 6 -
25
Local Media 20
Influence 15
00 4 8 10
5 —
0
Washington, D.C. 100 Washington, D.C. 100 us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
California 81 California 36
Missouri 81 Missouri 35
Minnesota 80 Minnesota 34
Connecticut 79 Connecticut 29




Supremacist

W o

3,500,000
us
3,000,000
Dakotas
2,500,000
2,000,000
1,500,000

1,000,000

500,000

Washington, D.C.

DC Metro

FL Middle District

—— Florida
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White

Supremacist

W

WatchPost

ANALYTICS

Reach and Influence
Calculations us

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

FL Middle
District

Washington,
D.C.

DC Metro

1,005,087
3,853
732,825
3,853
18,321
9%
250,597
961
182,714
961
4,568
24
472,935
1,813
344,825
1,813
8,621
45
281,555
1,079
205,286
1,079
5,132
27

Florida

19,285
1,074
14,788
1,074
370
27

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

FL Middle
District

Washington,
D.C.

us DC Metro Florida Dakotas

105,887
406
77,204
406
1,930
10.1

23,945
92
17,458
92

436
2.3




Sedi1i
Consp

W

tious
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Seditious Conspiracy

FL
Washington, Middle
State UsS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
68 00 O 68 69 6
Local Media
Influence
00 6 8 4
Washington, D.C. 100 Washington, D.C. 100
Missouri 72 Missouri 27
California 71 California 24
Connecticut 70 Connecticut 22
Washington 70 Washington 21




Sedi1i
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W
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iracy

WatchPost

ANALYTICS

Seditious Conspiracy

Seditious Conspiracy

FL
Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
4 . . . 4 44 46
Local Media
Influence
00
Washington, D.C. 100 Washington, D.C. 100
Washington 52 Washington 24
Texas 51 Texas 23
California ) California 21
Alaska 49 Alaska 20
Seditious Conspiracy
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
00 0 68
Local Media
Influence
00 6
Washington, D.C. 100 Washington, D.C. 100
Missouri 76 Missouri 37
Connecticut 74 Connecticut 31
West Virginia VE West Virginia 28
California 72 California 27

FL
Washington, Middle
State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
69 00 68 69 68
Local Media
Influence
4 00 0
Washington, D.C. 100 Washington, D.C. 100
Missouri 72 Missouri 23
California 72 California 23
Alaska 70 Alaska 18
Washington 70 Washington 18

20
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6

4

2 -

0

us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
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Reach and Influence Washington, FL Middle Reach and Influence Washington, FL Middle
Calculations us D.C. DC Metro | District Florida Dakotas Calculations us D.C. DC Metro District Florida Dakotas

Seditious
Conspiracy

W

WatchPost

ANALYTICS

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

595,008
2,281
433,830
2,281
10,846
57

374,691
1,436
273,193
1,436
6,830
36
205,541
788
149,863
788
3,747
20

14,609
814
11,202
814
280
20

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

22,616
87
16,489




House Select Committee
FL
Washington, Middle
State usS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
9 00 8 8 8
January 6
S?lECt Local Media
Commlttee Influence
00 9 6 9 9
Washington, D.C. 100 Washington, D.C. 100
Missouri 82 Missouri 26
California 81 California 22
Wisconsin 81 Wisconsin 19
North Carolina 80 North Carolina 19
‘///'/// WatchPost
ANALYTICS



January 6
Select
Committee

W

WatchPost

ANALYTICS
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Florida
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January 6
Select
Committee

W

WatchPost

ANALYTICS

5,000,000
4,500,000
4,000,000
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January 6
Select
Committee

W o

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

Reach and Influence
Calculations us

1,022,141
3,919
745,260
3,919
18,632
98

1,022,141
3,919
745,260
3,919
18,632
98

DC Metro

17,035
4,004
13,212
4,004
330

17,035
4,004
13,212
4,004
330

FL Middle
District

38,966
3,851
29,874
3,851
747

96

38,966
3,851
29,874
3,851
747

96

Florida

Dakotas

Reach and Influence
Calculations us

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

Washington,
D.C.

DC Metro

FL Middle
District

Florida

Dakotas




W

WatchPost

ANALYTICS

Proud Boys

Washington,

FL
Middle

State UsS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
O . . O O O O
Local Media
Influence
00 6
Washington, D.C. 100 Washington, D.C. 100
Washington 68 Washington 26
Missouri 67 Missouri 26
California 67 California 25
New York 66 New York 22




W

WatchPost

ANALYTICS

Proud Boys

FL
Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
00 4 48 48
Local Media
Influence
00
Washington, D.C. 100 Washington, D.C. 100
Washington 59 Washington 31
Texas 57 Texas 27
New York 55 New York b1
Missouri 55 Missouri 25
Proud Boys
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
00 69 68
Local Media
Influence
00 8
Washington, D.C. 100 Washington, D.C. 100
Missouri 75 Missouri 32
California 72 California 27
Connecticut 72 Connecticut 26
Washington 72 Washington 25

Proud Boys
FL
Washington, Middle
State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
0 00 68 0 68
Local Media
Influence
00
Washington, D.C. 100 Washington, D.C. 100
California 73 California 25
Missouri 72 Missouri 23
New York 72 New York 21
Washington 66 Washington 21
35
30
25
20
15
10
5 , * 3 3
0
us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
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WatchPost

ANALYTICS

4,000,000

us Washington, D.C. FL Middle District
3,500,000
Dakotas DC Metro —— Florida
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000
500,000
1/6/2021 2/6/2021 3/6/2021 4/6/2021  5/6/2021 6/6/2021  7/6/2021 8/6/2021 9/6/2021 10/6/2021 11/6/2021 12/6/2021
4,000,000
us Washington, D.C. FL Middle District
3,500,000
Dakotas DC Metro ——Florida
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000
500,000
/\/\__A s[5y _— A L\
s Reledsed -
1/5/2022 2/5/2022  3/5/2022 4/5/2022  5/5/2022 6/5/2022  7/5/2022 8/5/2022 9/5/7022  10/5/2022  11/5/2022 12/5/2022
1,200,000
us Washington, D.C. FL Middle District
1,000,000 5
DEIYIEY DC Metro ——Florida
800,000
600,000
400,000
- \/\/\/\/\_//\/\J\/—s/\/—/\/_\/\/\
1/4/2023 2/4/2023 3/4/2023 4/4/2023 5/4/2023 6/4/2023 7/4/2023 8/4/2023 9/4/2023 10/4/2023

2,500,000

2,000,000

1,500,000

1,000,000

500,000

us

Dakotas

Washington, D.C.

DC Metro

FL Middle District

—— Florida

1/6/2021

2,000,000
1,800,000
1,600,000
1,400,000
1,200,000
1,000,000
800,000
600,000
400,000
200,000

2/6/2021

3/6/2021

4/6/2021  5/6/2021

6/6/2021

us

Dakotas

7/6/2021

8/6/2021

9/6/2021

10/6/2021

Washington, D.C.

DC Metro

11/6/2021 12/6/2021

FL Middle District

——Florida

1/5/2022

700,000

600,000

500,000

400,000

300,000

200,000

100,000

2/5/2022

3/5/2022

4/5/2022

5/5/2022

6/5/2022

us

Dakotas

7/5/2022

8/5/2022

9/5/2022

DC Metro

10/5/2022

Washington, D.C.

11/5/2022  12/5/2022

FL Middle District

—— Florida

1/4/2023

2/4/2023

3/4/2023

4/4/2023

5/4/2023

6/4/2023

7/4/2023

8/4/2023

9/4/2023

10/4/2023




W

WatchPost

ANALYTICS

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

FL Middle
District

Washington,
D.C.

us DC Metro

982,451
3,767
716,322
3,767
17,908
94
259,059
993
188,884
993
4,722
25
452,354
1,734
329,819
1,734
8,245
43
271,038
1,039
197,619
1,039
4,940
26

Florida

19,150
1,067
14,685
1,067
367
27

Reach and Influence
Calculations

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

FL Middle
District

Washington,
D.C.

us DC Metro Florida Dakotas

112,012
429
81,670
429
2,042
10.7

26,890
103
19,606
103
490
2.6




W

Proud
Boys
Trial

WatchPost

ANALYTICS

Proud Boys + Tools + Seditious Conspirac

2023 Washington,
State UsS D.C.

Total Media TMI (est) in MM 102.1
Per Potential Juror 0.5

Influence

Index 50
LMI (est) in MM 25.0 0.3
Local Media % Local 24% 62%
Influence Per Potential Juror 0.1 0.7
Index 20 100

Total Media Influence

Proprietary Work of Watchpost Analytics, LLC.

FL
Middle

DC Metro | District | Florida |Dakotas
1.8 5.5 8.0 0.4

0.5 0.7 0.6 0.5

50 67 54 49

0.4 2.4 2.4 0.1
25% 43% 30% 22%

0.1 0.3 0.2 0.1

20 46 26 18

Local Media Influence

S7



W

WatchPost

ANALYTICS
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Enrique
Tarrio

WatchPost

Enrique Tarrio

FL
Washington, Middle
State UsS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
60 00 60 6 9
Local Media
Influence
00 6 0
Washington, D.C. 100 Washington, D.C. 100
Missouri 65 Missouri 27
Washington 63 Washington 22
Connecticut 63 Connecticut 22
California 63 California 21




Enrique

Y-

Enrique Tarrio

Enrique Tarrio

FL FL
Woashington, Middle Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas State uUs D.C. DC Metro | District | Florida |Dakotas
Total Media Total Media
Influence Influence
4 00 4 4 44 4 66 00 6 6 6 6
Local Media Local Media
Influence Influence
4 00 9 0 4 00 9 4 8
Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100 Washington, D.C. 100
Washington 51 Washington 25 Missouri 69 Missouri 24
Texas 50 Texas 23 California 69 California 22
Missouri 49 Missouri 23 Washington 68 Washington 20
Alaska a7 Alaska 20 NEELE] 63 Nevada 19
Enrique Tarrio
State us IWashingTon, I DC Metro I FL I Florida I Doko‘rosl
Total Media
Influence
6 00 6 6 64 60 ®
9
8
. 7
Local Media 6
Influence 5
8 00 0 6 -
3
2
a T -
0
Washington, D.C. 100 Washington, D.C. 100 us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
Missouri 68 Missouri 32
Connecticut 66 Connecticut 29
West Virginia [ West Virginia 26
Florida 64 Florida 25




Enrique
Tarrio

WatchPost

ANALYTICS
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Reach and Influence Washington, FL Middle Reach and Influence Washington, FL Middle
Calculations us D.C. DC Metro | District Florida Dakotas Calculations us D.C. DC Metro District Florida Dakotas

Enrique
Tarrio

W o

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

272,452
1,045
198,650
1,045
4,966
26

123,427
473
89,993
473
2,250
12
116,099
445
84,650
445

19,415
1,082
14,888
1,082
372
27

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

15,851
61
11,557
61

289
1.5




Hurrican Idalia

FL
Washington, Middle
State us D.C. DC Metro | District | Florida |Dakotas
- Total Media
Hurricane Influence
6 00 6 9 8 6 30
Idalia £
: 20
Local Media
15
Influence
00 9 9 10
5
0
Washington, D.C. 100 Washington, D.C. 100 us Washington, D.C. DC Metro FL Middle District Florida Dakotas
2021 2022 2023
FL MID DIST 97 FL MID DIST 93
Florida 78 Florida 52
Colorado 65 Colorado 25
Kentucky (33 Kentucky 24

W o




Hurricane
Idalia

WatchPost
ANALYTICS
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Reach and Influence Washington, FL Middle Reach and Influence Washington, FL Middle
Calculations us D.C. DC Metro | District Florida Dakotas Calculations us D.C. DC Metro District Florida Dakotas

Hurricane
Idalia

W

WatchPost

ANALYTICS

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

353,156
1,354
257,492
1,354
6,437
34

353,156
1,354
257,492
1,354
6,437
34

5,869
1,379
4,552
1,379
114
34

21,537
2,128
16,512
2,128
413
53

21,537
2,128
16,512
2,128
413
53

30,852
1,719
23,658
1,719
591
43

Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

43,248
166
31,533
166
788
4.1




Hurricane lan

FL
Washington, Middle
State usS D.C. DC Metro | District | Florida |Dakotas
Total Media
Influence
00 90 88
Hurrlcane
Tan
Local Media
Influence
00 8 66 9
Washington, D.C. 100 Washington, D.C. 100
Florida 88 Florida 66
Missouri 75 Missouri 27
Michigan 74 Michigan 23
Connecticut 73 Connecticut 22

‘///0/// Hatchpost




Hurricane
Tan

WatchPost

ANALYTICS

Total Media
Influence

Hurricane lan

State us

IWctshingTon, I DC Metro I I Florida I Doko‘rosl

Local Media
Influence

Washington, D.C.

Florida

Michigan

Colorado

Missouri

100

98

76

76

74

Hurricane lan

FL
Washington, Middle
State uUs D.C. DC Metro | District | Florida

Total Media

Influence

00 88 8

Local Media

Influence

00 8 6 60
Washington, D.C. 100 Washington, D.C.
Florida Florida 60
Missouri 75 Missouri 26
Connecticut 74 Connecticut 22
South Carolina 73 South Carolina 21
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0
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Hurricane
Tan

W o
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Reach and Influence Washington, FL Middle Reach and Influence Washington, FL Middle
Calculations us D.C. DC Metro | District Florida Dakotas Calculations us D.C. DC Metro District Florida Dakotas

Raw Reach (MM) 2,383,489 38,901 115,460 201,420 Raw Reach (MM) 207,488 51,687

Per Adult 9,138 9,143 11,411 11,222 Per Adult 795 2,880

Reach to Potential Jurors (MM) 1,737,841 30,171 88,520 154,450 Reach to Potential Jurors (MM) 151,283 39,634
Raw Reach per Potential Juror 9,138 9,143 11,411 11,222 Raw Reach per Potential Juror 795 2,880
Media Influence (Est exposure) 43,446 754 2,213 3,861 Media Influence (Est exposure) 3,782 991

Hurricane
Tan

Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

Media Infl Per Potential Juror
Raw Reach (MM)

Per Adult

Reach to Potential Jurors (MM)
Raw Reach per Potential Juror
Media Influence (Est exposure)
Media Infl Per Potential Juror

19.9

72.0

Raw Reach (MM) 1,999,167 5,812 165,142 Raw Reach (MM) 163,299
Per Adult 7,664 10,619 9,201 Per Adult 626

Reach to Potential Jurors (MM) 1,457,626 4,508 126,632
Raw Reach per Potential Juror 7,664 10,619 9,201
Media Influence (Est exposure) 36,441 113 3,166 Media Influence (Est exposure) 2,977
Media Infl Per Potential Juror 192 265 230 Media Infl Per Potential Juror 15.7
Raw Reach (MM) 384,321 20,673 36,278 Raw Reach (MM) 44,189

Per Adult 1,473 2,043 2,021 Per Adult 169

Reach to Potential Jurors (MM) 280,215 15,850 27,818 Reach to Potential Jurors (MM) 32,219
Raw Reach per Potential Juror 1,473 2,043 2,021 Raw Reach per Potential Juror 169
Media Influence (Est exposure) 7,005 396 695 Media Influence (Est exposure) 805
Media Infl Per Potential Juror 37 51 51 Media Infl Per Potential Juror 4.2

Reach to Potential Jurors (MM) 119,064
Raw Reach per Potential Juror 626
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